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BUSINESS PLAN



Welcome to the  
Truth in Chaos, Inc.  
Business Plan!  
We are a 501(c)3 non-profit organization  
that exists to be the change and the solution  
for underserved youth, families and communities 
around the world. We hope this plan gets you 
excited about creating a better and healthier 
future for families and encourages you to get 
involved - whether that’s with resources, 
volunteering, joining the team or through 
partnerships.  
Let’s be the change this generation needs! 
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I. Mission 

Truth in Chaos, Inc. is a 501(c)3 non-profit organization that empowers underserved 
teens and families to resist negative influences from media, pop culture and society and 
embrace their full potential. This Atlanta founded organization exists to fill in the gaps 
found in underserved households, communities and schools that are leading 
generations down the wrong path and have given up on innocent children. Truth in 
Chaos is proactively working to combat systematic, societal and cultural issues with 
initiatives and programs in the Metro Atlanta area that address, Nutrition, Sexuality, 
Self Identity and Body Image, Violence, Family Engagement, Drugs and Alcohol and 
Future Paths. For example, the Atlanta based but growing organization, is working to 
reduce the amount of family and adolescent obesity, teenage pregnancies, gang 
violence, lack of love in homes and the absence of a strong family foundation.   

Truth in Chaos, Inc. was founded in May of 2013 and believes it is possible for anyone to 
positively transform, regardless of their previous poor decisions, outcomes, mindsets, 
mistakes, patterns or family backgrounds. 

This life-changing organization is committed to combatting the effect media has on the 
world, specifically youth, young adults, families and communities through positive 
mentoring, mindsets and media literacy. Not only are their programs intentional, but 
they work. In a survey taken by students after completing a Truth in Chaos program, 
over 94% said they improved in at least one area of their lives. 

Vision 

During the 2016 - 2017 Truth in Chaos, Inc. Calendar year, the organization 
plans to fulfill the following visions and goals: 

-Launch a Truth in Chaos office and work space in Downtown Decatur 
-“Adopt” and mentor 100 underserved families  
-Create a positive sex-ed video series to air on YouTube 
-Launch Truth in Chaos TV - media literacy films  
-Purchase and develop an enrichment home for teens and young families 
-Increase the nation’s awareness about the influence of negative media 
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WHAT HAS TRUTH IN CHAOS BEEN UP TO? 
II. Recent Accomplishments 

• Truth in Chaos programs and films have reached 
over 15,000 students around the world! 

• Partnered with eight schools, two community centers 
and one church 

• Created 11 films and documentaries 

• Taught 100+ students Filmmaking 101 

• Completed three f ree summer camps for 
underserved youth in Metro Atlanta 

• Donated free designer prom dresses to underserved 
Junior and Senior high school girls 

• Educated fifteen families on how to reduce negative 
and destructive messages from entering the home  

• Launched Campus Ambassador College Program on 
campuses throughout Metro Atlanta 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“Adolescents are vulnerable,  
because they're seeking identity, 

seeking role models,  
seeking ways of acting in a particular situation.  

So the idea that you would see actors,  
MANY OF WHOM YOU MIGHT LOOK UP TO,  

drinking in excess --  
not only normalizes it for adolescents  

but goes further and makes it the  
kind of behavior you would want to  

emulate,”  
Dimitri Christakis, M.D. 

#truthinchaos



III. How is Truth in Chaos changing lives? 
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Teens, Families and Millennials 
FACING:

Can BENEFIT from  
the following Truth 
in Chaos Program

Therefore resulting in the following 
positive OUTCOMES:

- lack of respect in school and at 
home from children and students 

- being poorly influenced by peers 
and environments 

- social media distorting reality 
- not recognizing or embracing their 

true potential and possible futures 
and careers 

- bullying and cyber bullying  
- high sexual activity and promiscuity 
- anger and violence 
- low self-esteem and depression 
- drug and alcohol abuse 
- poor role models and poor 

decision making

Truth in Chaos TV 

Media Camp

1. less aggression, anger and violence in youth 
2. embracing more constructive ways to deal with 

altercations and problems 
3. wiser and more responsible youth 
4. lower depression, cutting and suicidal rates 
5. increased family engagement and discussions 
6. lower teenage pregnancy rates and decreased 

sexual activity  
7. increased self worth, values and morals 
8. identified innate and strong skills, talents and 

abilities that can develop into careers 
9. develop leader mindsets, instead of followers 
10. stronger teacher relationships with students 
11. improved school performance and 

participation 
12. increased excitement about learning 

- lack of parental guidance, structure 
and love present in homes with 
growing and susceptible children  

- lack of knowledge on raising wise 
families in today’s world  

- young adults and children in need 
of love, guidance and redirection

Family 
Enrichment Homes 

Sunday Dinner

1. stronger and wiser families and children 
2. rebuild and instill long-lasting family  

foundations  
3. create a support system and community for 

underserved teens, children and families

- unhealthy families and habits 
- no safe facility to facilitate the 

making of Truth in Chaos 
programming and films  

- in need of guidance and 
entrepreneurial support for new 
and aspiring entrepreneurs who 
desire to make an impact and fulfill 
their purpose  

- seeking fame and fortune over 
realistic ambitions based off secure 
skills and abilities

UnionCity Workspace 

1. supportive and accountable work environment 
2. internship opportunities for teens and students 

to reduce time spent on streets 
3. successful businesses training and 

development 
4. healthier families and adults 
5. more positive and high quality films  



IV. Organization Summary 

Truth in Chaos, Inc. is a non-profit organization founded in May of 2013 by Keilah Johnson. After traveling to New 
York City for a public radio internship - Johnson noticed how disadvantaged youth, especially those in urban 
environments, were largely affected by their environment and surrounding influences. In Fall of 2011, Johnson 
decided to complete her college senior capstone project by creating an after school program for high school girls in 
Milledgeville, Georgia. The goal of the program was to empower the teens to make their own decisions without 
negative influences from their community or the media and to also realize their worth. After hearing some of the 
student’s concern, Johnson specified the mission of the program to also address how the students could effectively 
respond to disrespectful behavior from their male peers, such as butt grabbing, name calling and touching 
inappropriately. This after school program created a safe environment where the girls could discuss their past 
relationships, and role play certain scenarios and learn about sexual education. 

Despite youth who were fortunate to grow up in a home with a stable or strong foundation, it became apparent that 
youth as a whole were susceptible to losing their way in a explorative city like New York - similar to the  media’s 
relation to youth. The media is not concerned about your socioeconomic background and status, however only that 
you enjoy, repeat and replicate their message. Three observations Johnson specifically noted during her stay were 
that youth were not aware of their worth and value and in response behaved irresponsibly; youth were begging for 
quality attention from whoever and whatever; and there was a lack of truth that offered a way “out” or a source of 
hope for both youth and adults. 

The hip hop and rap music and entertainment industry is largely populated with and targeted to minorities or 
African-Americans. Former R-rated lyrics are now aired and glorified on radio stations and graphic images and adult 
situations are at the center of both teenage sitcoms and reality television. Messages through media have become a 
source of advice and a guide to living - normalizing the very issues our culture is struggling to overcome, such as 
gun violence, family and relationship foundation and the consequences of sexuality. The affect the media has on our 
students is evident when speaking with our males. Although hard to believe, when asked what they wanted to be 
when they grow up, “a porn star” is a popular answer. However can we be shocked or expect otherwise when the 
very same message is accepted in media and at home through television screens and radio waves?  

Nationwide level - we fail to connect the messages in the media to its influences. In light of recent and unfortunate 
events involving both racial and non-racial violence in the African American community  such as the murders of 
Trayvon Martin, Sandra Bland, Kenneth Johnson and the rise of violence and gangs occurring in Chicago and 
Philadelphia - we turn our cheek against the media influences that are encouraging the same issues we are fighting 
against. We become concerned with being reactive and fighting for injustice after an act of injustice occurs, however 
are disinterested with the reactive and preventative measures that may help prevent injustice completely.  

“It starts with education,” says Truth in Chaos Atlanta born and raised Founder.  

Even parents who are excellent at raising their children may not be fully aware of the challenges facing our youth in 
today’s constantly technologically evolving society. In some cases, younger parents may be influenced as well 
leaving children looking to the media for answers. Consequently,  they are receiving answers to life’s problems in all 
the wrong places. 

Truth in Chaos not only seeks to educate and empower “brainwashed” individuals who are unknowingly being 
affected by media, however our mission encompasses our desire to bring truth where truth does not exist and 
redefine the “norm” to subsequently elevate urban environments and minority groups into more financially, 
socioeconomically, mentally and morally responsible individuals and communities. However, one integral, 
intimidating and mind boggling question existed at the inception of Truth in Chaos - how?  
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Our response to this growing epidemic and enslaved cultural ideals is to wake up the minds of our current and 
future generations by intentionally educating the masses through media literacy to bridge the gap between cause 
and effect. Intentionality is key when trying to reach “broken” groups of people who feel there is nothing to fix.  We 
address ‘how’ through our programming, services and products.  

Realizing the main purpose of our organization is not fundraising - but seeing that our purpose is accomplished, 
Truth in Chaos adopted the earned income sustainability model as a product complement for our organization. Our 
product, Truth in Chaos TV, helps fuel, flourish and fund the mission of our organization. Truth in Chaos TV is a 
positive production platform created to introduce a more positive and productive solution to tackle and handle 
problems and scenarios teens face on a daily basis. Through short films, documentaries and web series - Truth in 
Chaos will reach their younger demographic, ages 13-29 as well as appeal to families and institutions. As a source 
the non-profit’s earned income model, Truth in Chaos TV is a product offered as a product to schools, churches and 
households for monthly subscriptions to a online media library of original and education short films, lesson plans, 
discussion guides for parents and classrooms, devotionals for churches, weekly activities to continue the theme of 
the film throughout the month as well as additional footage.  

Many youth we encounter share they cannot remember ever being exposed to positive media or are  even unable to 
even recollect a positive television show, film or popular music artists. Our goal is to introduce new and positive 
ways to handle situations that aid youth when they are approached with everyday issues such as bullying, body 
image, violence, sexuality and peer pressure.  Our desire is for youth to recollect the wiser and applicable decisions 
and lessons taught by actors and actresses in the short films rather than the patterns and scenarios that surround 
them in negative media sources and environments on a daily basis. Students who attend institutions that subscribe 
to Truth in Chaos TV will receive a component of our transformational programming as well! 

Our programming is the community component of our organization. The Truth in Chaos Campus Ambassador 
Program exists to raise up diverse change agents on college across the nation to learn media literacy, speak truth on 
their campuses and become millennials who are socially conscious - defined by dictionary.com as having an attitude 
of sensitivity toward and sense of responsibility regarding injustice and problems in society, and media activists who 
believe in using the power of media to bring truth and justice to their communities and online. As college students 
in the Campus Ambassador Program become more socially responsible and media literate throughout the school 
year - they complete the year as mentors for institutions who have subscribed to Truth in Chaos TV films for the 
school year.  As a closing activity, middle and high school students will participate in a six-week after school program 
led by Campus Ambassadors to learn about media literacy and engage in thought-provoking activities. At the end 
of their six weeks, students will be challenged to create their own positive message through a short film or music 
video!  

Our services reach our adult demographic - staff, educators, leaders and parents. Through presentations, coaching 
and speaking seminars, Founder, Keilah Johnson brings to light critical issues facing our youth with hopes to close 
the gap between what adults perceive youth are exposed to in media and what youth are being exposed to in 
reality. Much of the education includes using statistics and real life examples from music, television and social media 
to dissect break down the affect media has on a adolescent’s mind. A critical component of the customized speaking 
services includes equipping adults with knowledge and tools to reverse, combat and address media-related 
dilemmas they are facing with their student. From the latest apps to tips on how to wean your child from his or her 
addiction to video games,  our hope is that adults leave feeling prepared and enlightened on how to address 
media’s rising affect on adolescents today. 

With our programs, products and services intentionally reflecting our mission and vision, our goal is to spread Truth 
in Chaos, Inc.’s reach throughout the nation and reshape the minds of individuals, decision-makers, families and 
leaders inside and outside of the media. 
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V. The Pilot 

Our pilot program launched in 2013 with the all male high school, 
B.E.S.T. Academy at Benjamin Carson located in Bankhead, a low-
income area of Atlanta, Georgia, and situated next door to “The Bluff”, 
an infamously saturated and openly accepted drug and gang hub. We 
were paired to provide mentoring to the entire tenth grade at the 
school and focused our efforts on combatting problems the students 
were facing in their every day environments. Several students were 
involved in gangs, had children, had been to jail, were raised without a 
father and some had even been victim or guilty of gun violence.  

We focused on intentional pairing by recruiting minority mentors who 
could provide sound advice through a group setting to empower 
mentees mentally, morally and educationally. The results were 
astounding and included the launch of the first film for Truth in Chaos 
TV. Instead of the one-on-one structure, we created a group mentoring 
curriculum where mentors from local colleges and the community 
ranging in age from 21-28 met weekly on a 1:6 ratio. The group 
mentoring structure proved to be extremely successful for the overall 
goal of the program - as it allowed the boys to know they were in fact 
not alone with some of their insecurities, thinking, and also created a 
brotherhood amongst the small groups and mentor. 

Several impactful projects and activities throughout the course of the mentoring program, such as: 

• A cypher allowing the students to express their thoughts about stereotypes after learning how 
succumbing to stereotypes existing in society, the media and our environment can put you into a box, 

• Making an original Truth in Chaos TV short film, written, directed and acted in by students and having a 
watch day and group discussion about the actions and decisions made in the film, 

• a female panel of morally sound young women to provide sound advice and answers for questions the 
males have, 

• and special speakers about financial responsibility, not being a product of your environment/beating “the 
cycle” and career options outside of your community and more. 

“Never doubt that a  
small group of thoughtful,  

committed, citizens can  
change the world. Indeed, it is  
the only thing that ever has.”  

- Margaret Mead 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VI. The Problem 

1.Adolescents and teens are suffering from a lack of 
positive guidance.  

8 out of 10 teen dads don’t marry the mother of their 1

child, which leads to children growing up in single 
parent households. Certain minority groups are 
especially suffering more than others- in 2008 the teen 2

pregnancy rate among African-American and Hispanic 
teen girls, age 15 to 19, was over two and a half times 
higher than the teen pregnancy rate among white teen 
girls of the same age group. 

Although mom and dad have an impactful influence on 
their child’s character, they may be sad to know that 
they are not the prominent source of influence in their 
child’s life.  

2.Adolescents and teens are getting answers for 
life’s problems from all the wrong places. 

Adolescents spend an average of 8-13 hours in front of 
the media, which makes what they are viewing become 
reality. Sometimes the only person who is aware of 
media’s consequences are the ones who are sending 
and creating the messages, which leaves consumers 
and audiences in the dark and affected.  

Take the lack of action most parents take for television 
consumption for example, although 73% of parents 
would like to limit their child’s TV watching and 
parental controls, only 39% do. When adults are 
playing a sexually explicit song in the car, they may not 
consider the negative affect it has on the child who is 
accompanying them. As long as it makes them feel 
good, the consequences are often pushed to the side 
for them and those associated. 

3.The negative affects of youth are proven and 
evident: 

• Teenagers who report that at least half of their 3

friends are sexually active are 31 times more likely to 
drink, 5 times more likely to smoke  and 22 times more 
likely to try marijuana than are teenagers who do not 
report such a high prevalence of sexual activity among 
friends. 

•According to a study in the JAMA and J Adolescent 
Health, Teen-oriented magazines contain 48% more 
advertising for beer, 20% more advertising for hard 
liquor, and 92% more advertising for sweet alcoholic 
drinks than do magazines aimed at adults of legal 
drinking age. 

• One-half of the G-rated animated feature films 4

available on videocassette, as well as many music 
videos, show alcohol and tobacco use as normative 
behavior wi thout conveying the long term 
consequences of this use. 

• A national study published in January 2006 5

concluded that greater exposure to alcohol advertising 
contributes to an increase in drinking among underage 
youth. Specifically, for each additional ad a young 
person saw (above the monthly youth average of 23), 
he or she drank 1% more. For each additional dollar 
per capita spent on alcohol advertising in a local 
market young people drank 3% more. 

Why this Matters: Early and continued use of 6

marijuana can affect the: 

-Body: the same breathing problems as smoking 
cigarettes (coughing, wheezing, trouble with 
physical activity and lung cancer) 

-Education: Increased absences from school, 
decreased motivation, lower intelligence and poorer 
school performance, increasing the risk of dropping 
out without graduating. 

-Mind: Increased likelihood to suffer from 
depression, anxiety, psychosis, or other mental 
illness, affect memory, attention and ability to think 
clearly, making it difficult to concentrate, learn new 
things, and make sound decisions. 

-Future: higher levels of leaving the family home, 
immature sexual activity which can result in 
unplanned pregnancy, higher levels of criminal 
behavior, marijuana use more than doubles a 
driver's risk of being in an accident. 

•According to The 2011 Bureau of Labor Statistics’,  
adolescents spend less than one hour a day on sports, 
exercising or recreation. 
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-According to British Journal of Sports Medicine, 
each hour you spend sitting shaves 21.8 minutes 
off of your life expectancy.  
-61% of obese boys and 63% of obese girls, 
reported watching television for two or more hours 
each day. 

•According the American Heart Association, pre-teen 
and teen averaging 1,800 to 2,000 calories per day 
should not have more than 5 to 8 teaspoons (20 to 32 
grams) of added sugar per day.  

-One can of Coca-Cola has 35 grams of sugar 
-One Capri-Sun Orange has 33 grams of sugar 
-1 in 4 product placements on television and in 
movies was a sugar-sweetened beverage, according 
to a study found in the 2010 issue of Pediatrics 

•According to a study in the American Journal of 
Preventive Medicine, about  70 percent of youngsters 
have a TV in the bedroom and children with a TV in 
their bedroom are about twice as likely to have high 
levels of fat mass. 

•A study titled, “Do we fatten our children at the 
television set?” found that only 4% of the food 
advertisements shown during adolescent viewing time 
are for healthy food. 

•Children who spend more time in front of screens and 
less time outside have narrower blood vessels in their 
eyes - an issue that’s been linked to cardiovascular 
disease in adults 

•  Children are exposed to between 14,000 and 7

30,000 ads on TV alone per year. More than 60% of 8

commercials promote sugared cereals, candy, fatty 
foods and toys. 

Why this matters: A lack of nutrition and proper 
exercise can lead to obesity, diabetes, lower grades, 
shorter lifespan, depression in adolescents. 

 

•Middle and high school students are no longer just 
watching programming on networks targeted to them 
such as Nickelodeon, Cartoon Network and The Disney 

Channel, but are now watching networks with 
programs targeted to young adults and adults, such as 
Vh1, MTV, BET, Bravo, ABC, Fox, ABC Family, 
Comedy Central. 

-Networks for adolescents are becoming more racy 
and are including more sexual content such as ABC 
Family and MTV 

• A US study examining 1,276 youth-directed 9

programs broadcast in 2001–2002 showed that 82% of 
episodes featured sexual talk and 67% featured 
sexual behavior, with 11% implying, and 4% 
portraying sexual intercourse. 

- On the four major advertising supported 10

networks (ABC, CBS, NBC, and Fox), the proportion 
of shows containing sexual material and the average 
number of sex scenes per show increased 
significantly between the 1997-1998 and 2001-2002 
seasons. During the 2001-2002 season, 71 percent 
of programs contained sexual content, with an 
average of 6.1 sex-related scenes per hour. 

• One study found that 75% of prime-time shows on 11

the major networks contain sexual content, but only 
14% of incidents include any mention of the risks or 
responsibilities of sexual activity or the need for 
contraception. 

•Pornification, the increasing occurrence and 
acceptance of sexual themes and explicit imagery in 
popular or mainstream culture, is becoming a normal, 
accepted and encouraged aspect of media and 
entertainment. 

•Georgia has the 17th highest teen birth rate in the 
nation. (5)*  

•According to the National Campaign to Prevent Teen 
Pregnancy, in 2000 55% of sexually active boys and 
72% of sexually active girls wish they would have 
waited longer to have sex. 

•According to studies by The Rand Corporation: 
-teens who listen to listen to high levels of raunchy 
music lyrics, watched the greatest amount of sexual 
television content are two times more likely to 
initiate sex. 
-frequent exposure to TV sexual content is 
associated with a significant greater likelihood of 
teen pregnancy. 
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•According to the University of Southern California 
School of Social Work, youth who text more than 100 
times a day are more than twice as likely to have 
received a sext and almost 4.5 times more likely to 
report having sent a sext and young teens who send 
sexts are almost 4 times more likely to report being 
sexually active. 

• Sex between unmarried partners is shown 24 times 12

more often than sex between spouses, while sexually 13

transmitted infections and unwanted pregnancy are 
rarely mentioned. 

Why this matters: A lack of knowledge about the 
effect hyper sexuality, pornification and sexual 
exploitation in media can lead to teenage pregnancy, 
sexually transmitted diseases, distorting the roles of 
women and men in the context of relationships and 
marriage, depression, shame and fear, and can erodes 
our true ability to love and to identity love. 

• By the time they reach age 18, American children 14

will have seen 16,000 simulated murders and 200,000 
acts of violence 

• Adolescent girls play video games for an average of 15

5 hours a week, whereas boys averaged 13 hours a 
week. Youth who play video games for an extended 
period of time, tend to be more aggressive, are more 
prone to confrontation with their teachers, may engage 
in fights with their peers and see a decline in school 
achievements.  

• Over half of the school shooters and attackers from 16

1974 to 2000 demonstrated some interest in violence 
through movies, video games, books, and other 
media. 

• Violent song lyrics increase negative emotions, 17

aggressive behavior, desensitization to violence and 
fear of being harmed. 

•Scientists tracked 5,000 American teenagers for a 
year. Here’s what they found: 

-Games that glorify risky behavior can encourage 
adolescents to become more rebellious and seek 
out thrills themselves. Within 4 years, the study 
found behavior included petty theft and fights. 

-They discovered that those who often played 
adult-rated games were more likely to smoke, drink 
and become aggressive. 

-Those who play violent games are more likely to 
have sex at a younger age, more likely to have 
catch a sexually transmitted disease, and more likely 
to have unprotected sex. 

Why this Matters: Results in the study also found that 
“normal teenagers” with a high amount of exposure to 
media violence had reduced activity in the logical part 
of the brain similar to those of teens with disruptive 
behavior die amount of violence youth see is directly 
correlated to their ability to think logically. 

•According to a survey conducted by the American 
Academy of Facial Plastic and Reconstructive Surgery, 
selfies are behind a boom in young people getting 
plastic surgery 

• Friends’ photos may even be more influential on our 18

perceptions of ourselves than celebrity shots, as we 
actually know the people on our social networking sites 

•Body Image is not just a female issue, but is also 
affected adolescent and young adult males 

•Selfies can lead to Body Dismorphic Disorder where 
you can suffer from obsessions about their appearance 
that can last for hours or up to an entire day. Hard to 
resist or control, these obsessions make it difficult for 
people with BDD to focus on anything but their 
imperfections. BDD can lead to  

-low self-esteem, avoidance of social situations, 
problems at work or school, thoughts of suicide or 
make a suicide attempt and compulsive or 
repetitive behavior to try to hide, or improve their 
flaws such as: camouflaging with clothing, makeup, 
hair, etc., comparing body part to others' 
appearance, seeking surgery, checking in a mirror, 
avoiding mirrors, skin picking, excessive grooming, 
excessive exercise, changing clothes excessively. 

•“Little girls are being groomed into passively 
accepting their place as objects in our pornified 
culture, and boys are being taught exploitive and 
abusive sexual scripts,” Cordelia Anderson, Founder, 
Sensibilities Prevention Services. 
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•European American and African American girls ages 7 
- 12, greater overall television exposure predicted both 
a thinner ideal adult body shape and a higher level of 
disordered eating one year late 

•Only 5% of women in the US actually fit the current 
body type popularly portrayed in advertising today. 

Why this Matters: The saturation of sexual messaging 
creates the perception that a child’s self-worth is tied 
to his or her sexuality, which: 

-Degrades emotional and mental wellbeing: 
Adolescents who have a more objectified 
relationship with their bodies are more likely to 
experience depression and have low self-esteem 

-Decreases girls’ cognitive performance: Self-
objectification detracts from a girl’s ability to 
concentrate and focus her attention, leading to 
poorer performance in math, logical reasoning 
and spatial skills. 

-Limits girls’ physical performance: The greater 
the extent to which girls viewed their bodies as 
objects and were concerned about appearance, 
the poorer their performance throwing a softball. 

 

Lack of foundation 
 
Our question for adults and youth leaders is simply, 
“what are your kids doing?” Encouraging active 
participation and investigation into the devices youth 
interact with for the majority of their day. We find a 
substantial gap between what parents, leaders and 
media holders perceive youth are exposed to and what 
their actual exposure level is.  

Parent media holders play an important role in their 19

children’s social learning. However, if a parent’s views 
are not discussed explicitly with children, the medium 
may teach and influence by default. Other media, such 
as magazines, radio, video games and the Internet, 
also have the potential to influence children’s eating 
habits, exercise habits, buying habits and mental 
health. If children are allowed to be exposed to these 
media without adult supervision, they may have the 
same deleterious effects as television.  

Referred to as “The Cycle”, minority families are more 
often continuously repeating mistakes and destructive 
patterns not conducive to their family, professional or 

personal growth and enhancement. Strong foundations 
present in other family homes or environments are not 
as prevalent in urban, low-income and/or minority 
environments - proving it difficult to be removed from, 
concerned with or aware of “negative” media, let 
alone its’ influences 

Lack of concern.  

Although hard to believe, media illiteracy for parents 
translates to unconcern. Just 30 percent of parents 20

were concerned about their children’s media usage in a 
survey with over 2,000 parents of younger children. 
The study also found that most parents do not connect 
poor behavior to media usage.  

Parents seemed concerned with rules and regulations 
than realizing and addressing the root of the problem; 
researchers were surprised that parents said books, 
toys, activities and the old media warhorse, TV, remain 
popular tools for rewarding or diverting children – 
much more so than new smart phones and tablets. 
Media holders need proof that the media is affecting 
their children in order to be concerned. 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VII. The Solution 

Media Literacy 
Media literacy is the ability to understand how mass media works, how they produce meanings, how they are 21

organized, and how to use them wisely. The media literate person can describe the role media play in his or her life. 
The media literate person understands the basic conventions of various media, and enjoys their use in a deliberately 
conscious way. The media literate person understands the impact of music and special effects in heightening the 
drama of a television program or film. This recognition does not lessen the enjoyment of the action, but prevents the 
viewer from being unduly credulous or becoming unnecessarily frightened. The media literate person is in control of 
his or her media experiences. Understanding the importance of Media Literacy is a vital part of today’s parenting 
strategy. As a solution, Truth in Chaos incorporates questions parents should be asking their children as well as 
questions throughout educational video content to encourage critical thinking in the minds of adolescents and 
youth. By creating alternative and more positive media, Truth in Chaos is building stronger families and stronger 
generations. As learned above in “The Problem”, media, pop culture and society has dangerous effects on teens, 
millennials and families. With the help of positive film and media, media can be transformed into a powerful tool 
and solution to create change in the lives of teens as well as reduce the amount of negative outcomes associated 
with negative and harmful media. 

Mentorship 
Through high level mentoring, Truth in Chaos introduces new ways to parent, speak to children with love and also 
the importance of resisting negative influences in high risk and everyday situations. Through these mentoring 
relationships, mentees receive wisdom and guidance that their parental figures may not be equipped to give, young 
men and women with absent fathers are able to build a relationship with a father-like mentor, and adolescents and 
teens are exposed to a different lifestyle, goals and dreams. Studies show mentoring has a great effect not only 
professionally, but mentally and emotionally.  

Mindsets 
In order for someone to believe they have the power to change, they must first believe it. Truth in Chaos works hard 
to instill truth, love and power in the minds of students and families. A commitment to change starts with the mind. 
To accomplish this, Truth in Chaos utilizes affirmations, exercises, peer encouragement, family love talks and positive 
reinforcement during each program. 
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VIII. Programming 

Truth in Chaos TV is an initiative that creates and offers high-quality and   
empowering short films, series and documentaries to schools, centers, 
churches and families that empower and engage teens, leaders, teachers, 
communities and parents. The purpose of Truth in Chaos TV is for positive 
films to create positive changes and transformational actions in the lives of 
youth and teens and spark constructive dialogues and thought-provoking 
conversations to encourage teens and families to be proactive and consider 
the trial before an error when making a decision in life. 

With enough negative and destructive media flooding the airways, this 
program exists to be the solution by creating the following: 

• Short films and series that address real issues teens are facing in relatable 
and relevant ways. These films would exist to replace the gap and lack of 
content for teens and replace shows like Love & Hip Hop, Bad Girls Club or 
Empire - all of which are rated and geared towards adult audience, yet are 
being watched by teens and adolescents.  

• Documentaries to reestablish negative stereotypes about specific groups of 
people as well as educate our audience and the online community covering 
topics such as homelessness and diseases and disabilities facing youth. 

• Media Literacy videos educating parents and families on how to raise up 
healthier generations in a digitally advanced and temptation filled society as 
well as educating families and parents on how the media is affecting their 
child at their age, the importance of censoring your television, and ways to 
improve your child’s moral, physical, spiritual, and mental development. 

Truth in Chaos TV is made available through yearly or monthly subscriptions for schools, families, community centers 
and churches and also on truthinchaos.org.  

 

UnionCity is an initiative to build stronger leaders and healthier families. It is a 
coworking community for Christian entrepreneurs to receive monthly space, 
support and guidance that build long lasting and faith driven businesses that 
will positively impact our local community and surrounding Metro Atlanta area. 
The programs of UnionCity exist to empower the next generation of leaders, 
entrepreneurs children parents and families to be strategic about their 
existence and include: 

• Outdoor Group Fitness programs to reduce the rate of obesity taken place 
in parks around Metro Atlanta 

• Healthy cooking program for Single Mothers 

• Monthly Mentors from key leaders and entrepreneurs   

• Entrepreneurial training programs to encourage financial security and 
sustainability  

!  of !15 27

Truth in Chaos TV

UnionCity



Sunday Dinner is an outreach event that provides meals to families in need 
and establishes a safe and welcoming environment for parents to learn from 
mentors and counselors about raising strong families and running a 
household. The first Sunday Dinner launched on Christmas Day 2015 and fed 
25 families and over 90 family members a full Publix meal. The purpose of 
Sunday Dinner is to build stronger, healthier and more involved families. By 
providing healthy meals to low income families, Truth in Chaos is combatting 
childhood hunger, destructive home environments and , 

In addition to providing meals, Sunday Dinner also accompanies a volunteer 
Mentor and/or Counselor that instills truth, guidance and wise counsel to the 
parental figures and love, comfort and peace to the children present. 

In 2016-2017, Truth in Chaos hopes to feed 200+ families and over 750 
children, parents and teens! 

 

 

Media Camp is a two-week summer program for middle and high school 
students ages 13-17. The mission of Media Camp is to equip teens with the 
tools and knowledge to build a strong foundation that will help them navigate 
wisely through rising challenges in a technologically advanced society. The 
two-three week program (depending on the partnership) is offered to students 
in underserved areas and teaches teens the basics of filmmaking.  

Media Camp takes campers through the various outcomes of following the 
negative or positive decision in various situations, then what the teens learn is 
brought to life by creating a story with a positive, yet realistic outcome. 
Campers engage in thought provoking activities that prompt them to get 
involved, get out of their comfort zone and express their confidence and 
creativity! By the end of the second week, students will have produced two full 
short films that they wrote themselves and that will support our earned 
income model student projects!  

The goal of the short films and videos that are featured is to introduce a new 
way for youth and young adults to handle situations rather than the negative 
images and messages they get fed in their environments and through media. 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Throughout the year, Truth in Chaos launches campaigns that transform communities and speak truth in chaos. 
Some examples of upcoming campaigns for Truth in Chaos include: 

• Signs, Banners, Posters and Billboards visible around Metro Atlanta that encourage residents to be more 
responsible. Campaign messages will include:  

- Children holding signs quoting “Don’t text and drive. I have a future to reach. Keep your eyes 
on the road already. My life depends on it,” 

- “That armed robbery isn’t worth your future.” 
• “WARNING: Fast food may cause cancer. Wiling to take the risk? Learn more at truthinchaos.org” 

 

Truth in Chaos Family Enrichment Homes is an initiative that is launching in 2017 and will create a safe environment 
for teens, children and families to receive temporary housing and guidance on raising strong families with love. 
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IX. Results of Truth in Chaos Programming: 

• Over 94% of students who complete a Truth in Chaos program admit they have improved in at least one 
area of their life 

• 99% of students complete Truth in Chaos with a greater understanding of how the media can affect their 
short term, long term, spiritual, mental, physical, emotional and moral decisions. 

• 91% of students reported their favorite part of Truth in Chaos program is creating, acting and producing the 
short film, showing that students need more opportunities to express themselves creatively and for their 
voices to be heard.  

• 54% of students say they will think twice about listening and watching negative media after having 
completed a Truth in Chaos program 

• After completing the short film, students had a higher attendance rate, expressed a stronger bond amongst 
each other, began arriving early to mentoring sessions and were more passionate about the topics at hand 

• Young adults are surprised at how realistic and applicable the films were to real life situations 

• Young adults became inspired to get involved in their local communities to create change 

• Pastors and community leaders invited Truth in Chaos to present media literacy presentations to their 
congregations and communities. 

• Youth reported discovering more about themselves, their goals, dreams, goals and ambitions. 

• Students experience a feeling of accomplishment when given the opportunity to play a substantial role in 
and  complete a project they could be proud of and share with their peers from beginning to end. 

• Students language becomes more encouraging and supportive amongst their peers throughout the 
filmmaking process and students that never interacted or had negative interactions transformed in a 
positively. events and programs increase awareness about the organization 
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“My grandchildren are rarely motivated on 
summer mornings when everyone can sleep 
in and watch TV. I have seen them more 
motivated in this very last week in the time 
they have been with (Media Camp). It has 
been amazing to see the difference in their 
attitudes and with each other and with their 
younger siblings… I want them to stay this 
motivated (like this) for the entire summer! 
Thank you Media Camp!”  
- Grandparent of Media Camp participants 



X. Summary of Past Programs 
The goal of Truth in Chaos community events is to expand our programming and reach and impact our target 
demographic in a more intimate and impactful way. Our events tackle specific components of our mission, however 
the overlying purpose continues to increase awareness about media literacy and the impact media has on our 
decisions as well as our youth.  

 
The ONE Conference 

In 2014, Truth in Chaos introduced The ONE Conference as an 
all-female half day event called “Mending the Heart” (see below 
for more details)  on the campus of Agnes Scott College in 
Atlanta, Georgia with an attendance of 55 women. Interest grew 
quickly in 2015 as Truth in Chaos opened the conference to both 
males and females during the Valentine’s Day 2015, and 
welcomed over 450 attendees! ONEATL 2015 was a full day 
conference held at Georgia Tech University that included 
workshops, guest speakers, red carpet event and spoken word 
artists Jackie-Hill and Preston Perry.  

The ONE Conference brings hundreds of young adults together 
to realize the power that lies within themselves and each other. 
Attendees: gain wisdom in relationships and sexuality, learn the 
importance of living a purpose-filled life, and receive clarity on 
life-changing obstacles and decisions they’re currently facing.  

Sunday Dinner 
On Christmas Day 2015, Truth in Chaos personally delivered a Publix dinner to 25 families who were in need. 
Volunteers carpooled and shared love and wisdom to families with at least four family members. Those served were 
experiencing financial hardships, eviction notices and job loss and were eternally grateful for the gift of love and a 
meal for their families during the holiday season. Sunday Dinner is a outreach initiative that Truth in Chaos 
implements throughout the year in various low-income communities around Metro Atlanta. 

Media Camp 

In the summer of 2014, Truth in Chaos, Inc. launched two one-week pilot summer camps in partnership with the City 
of Hapeville located in Atlanta, Georgia. These one-week camps offered “The Truth in Chaos Experience” in just five 
days to residents of Hapeville, Georgia! Boys and girls ages 11-17 experienced our six-step process through 
intentional hands-on activities and a high impact curriculum with a component focusing on acting and production, 
leading up to a one-day film production where the students participated and acted in the film and saw their hard 
work come to life! Our first Media Camp occurred on June 16-20th and our second Media Camp occurred on July 
7th-10th. 

The Flawsome True Beauty Photo Challenge 

Insipried by Khaliah Shaw, a 24 year old who was diagnosed with Toxic Epidermal Necrolysis (TEN), the more severe 
form of SJS in 2014 when she lost 80-90% of her skin, this photo challenge empowers women to see their true 
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beauty- flaws and all, as awesome. Almost back to full recovery, Khaliah’s skin is visibly different, and she has lost all 
of her hair, however she is more confident now than ever before. The inspiring survivor and photographer will 
photograph young women who suffer from low self-esteem or are not aware of their true beauty and instead often 
compare themselves to “flawless” celebrities in the media. Through an up close and personal photo shoot and 
marketing campaign about true beauty, Khaliah will empower women to see what the world sees as flaws, are in fact 
awesome and unique features. 

Documentary Premieres 
 
Truth in Chaos TV has produced four documentaries highlighting 
triumph in the lives of young adults. One documentary sheds light 
on Sidiamond Stills, an African-American teen male who was raised 
in “The Bluff”, an infamous low-income, gang and drug saturated 
area of Atlanta. Sidiamond had several struggles growing up that 
could have prevented him from being alive or out of jail today, 
however through the power of mentorship, he now attends Texas 
A&M on a full scholarship. This documentary provides hope and 
resilience to males who come from similar environments or 
households and have trouble seeing a “way out”.  

The second documentary will educate audiences on the recent 
diagnoses of Khaliah Shaw, a 24-year old female diagnosed with 
Toxic Epidermal Necrolysis (TEN), the more severe form of SJS in 
2014 when she lost 80-90% of her skin.  Khaliah’s story shares how 
she utilized her faith and hope to sustain her throughout her time in 
critical condition. Viewers will be inspired and in awe of how Khaliah 
shares her journey transforming her diagnoses into a blessing.    

The third highlights the life of Leslie Irby, who is now a paraplegic after surviving a fatal car accident. She now 
embraces life in a new and refreshing way that encourages disabled and well bodied individuals across the world. 

The fourth documentary highlights the life of Zachary Thomas. Zach was only 19-years old when he was diagnosed 
with cancer and had to undergo a surgery that affected his walk and viewpoint in life.  

Mending the Heart 

Mending the Heart is a conference that celebrates singleness on or around Valentine’s Day. During a time where 
singles feel lonely, defeated and unfortunate - we remind them of who they are and the benefits of singleness 
regardless of the messages the media sends about sex and relationships. In our first annual Mending the Heart in 
2014, over sixty young adult women gathered on a college campus to uplift, encourage and give hope to each 
other. The event included tailored small groups centered around relationships/broken hearts, careers and identity, a 
panel discussion, community service project and dinner. The second annual mending the Heart conference will take 
place in two cabins in the North Georgia Mountains and will welcome both single men and women to celebrate 
singleness together and grow with each other.  

The following observations were taken during the first annual Mending the Heart on February 14th, 2014 at Agnes 
Scott College in Decatur, Georgia: 

• Attendees learned things about themselves that they were not aware of prior to the event 
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• Attendees developed relationships with mentors and peers present 

• Young ladies desired to form a deeper relationship with Jesus Christ instead of desiring after a male 

• Attendees realized that they were not alone and connected with others 

• Attendees were excited about attending upcoming events targeted towards women 

Killing the Message: Proactive Black Family Engagement with Contemporary Popular Culture 

Truth in Chaos’s first event - Killing the Message occurred on December 5, 2013 in partnership with the Auburn 
Avenue Research Library on African American Culture. The goal of this event was to educate black families on how 
relevant pop culture and media negatively affects our communities and how we can begin to overcome its’ affects. 
The event was co-hosted by Truth in Chaos, Inc. Founder Keilah Johnson and a local Non-Profit Executive and had 
an attendance of over forty  people ranging from teens to grandparents. Killing the Message will continue to be 
recreated in months and years to come to continue our efforts educating community groups on media’s affects.  

#PROMPARTY  

Held on March 1st, 2014 at Legair Brand Luxury Boutique, this event’s mission was to educated high school girls 
about the importance of realizing their self-worth and identity and acting and dressing modestly - especially on 
prom night. Female mentors from around the city of Atlanta catered to high school girls to give manicures, teach 
table etiquette, give free massages. The day included a Legair Brand evening gown fashion show where three girls 
received a free prom dress, a makeover, and a free massage!   

• Girls realized the importance of dressing modestly and the most important person to please is God 

• Girls saw first hand examples of how it looks to still be fashionable and modest with a fashion show  

• Girls understood better what prom night means and what it can look like responsibly  

The Power of Positive  

Held on May 29th, 2014 at Morehouse College, this event celebrated Truth 
in Chaos’s one-year anniversary, premiered three short films, and shared with 
the community several accomplishments of the organization. 97 Truth in 
Chaos supporters gathered in excitement to realize their power to change 
the narrative in media through their mindset, social media and becoming 
involved with Truth in Chaos programming.  
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XI. Comparative and Comparative Analysis 
The following organizations have similar missions in various cities and are contributing to providing media literacy 
for youth: 

• Media Power Youth, a non-profit organization that is using the power of media to empower youth. Their 22

goal is to educate parents, professionals and youth understand media’s role in influencing behavior. Some 
findings from past Media Power Youth programs have included: 

- Students significantly increased their understanding of advertising influences and techniques. 23

- Students believe that they can understand and resist media messages in order to make their 
own healthy choices. 

- Students reported enjoying the classes, finding them interesting and learning from them. 

• Silver Bullet Productions is a non-profit located in New Mexico serving its community with their mission - 24

to encourage educational achievement through a hands-on approach to film making projects that 
empowers students, enhances academic and economic opportunities, and preserves community culture 
and heritage. They have conducted several future and past programs including: filmmaking and writing 
workshops, with a themes such as suicide prevention, healthy decision making, water sustainability, etc.  
The students, guided by adults, created their own screenplay, directed, filmed and acted.  

• Brooklyn Young Filmmakers Center’s mission is help low-income and working-class adults and teens 25

become part of Brooklyn and New York City's expansive media industry growth, by using low/no budget 
filmmaking as a hands-on initiation to the diverse careers in film. The Community Filmmaking model is also 
a bootcamp to promote literacy, social skills, professional work ethics, intergenerational collaborations, 
cultural exchange, multi-tiered mentoring, research techniques, and an initiation to the creative process and 
art appreciation.  

• The Educational Video Center (EVC) is a non-profit youth media organization dedicated to teaching 26

documentary video as a means to develop the artistic, critical literacy, and career skills of young people, 
while nurturing their idealism and commitment to social change. The EVC began 24 years ago with a simple 
idea: put video cameras in the hands of young people from underserved communities and teach them to 
go out into the city, ask hard questions and tell stories about the world as they see it – with all its problems 
and possibilities. The result was impactful and immediate. Students with histories of truancy were so 
engaged that EVC began seeing the same responses to the youth in our Millennial Media Makeover 
program, students were so engaged that they came to their video class early, stayed into evenings, and 
even came in during the weekends and vacations to finish their documentaries and meet the deadline of 
their premiere screening.  

- Several of the student made documentaries included honest and gritty portraits of life at home, in 
school and in the streets of their neighborhoods: families living in East Harlem tenements without 
heat or hot water, South Bronx youth organizers for environmental justice, youth caught in the 
juvenile justice system, and teenage survivors of domestic and sexual violence.  

- EVC realized this was a life changing experience for the youth making these documentaries and for 
the parents, teachers and community audiences who watched them. These students who had 
never succeeded in school before (they) began winning awards and scholarships and were hired to 
work in the media industry. 

What sets Truth in Chaos apart?  

Our focus on not only rebuilding youth, but building stronger schools, generations and families who will 
embrace healthier lifestyles in our seven programmatic areas including Nutrition, Sexuality, Self Identity and 
Body Image, Violence, Family Engagement, Drugs and Alcohol and Future Paths.  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XII. Market Analysis Summary 
While Truth in Chaos, Inc. plans to expand programming to other cities in the future, the bulk of its’ programming 
exists and was founded in Atlanta, Georgia to serve the minority population. Therefore Georgia will serve as the 
primary location for the following market analysis research, and much attention will be placed on the findings of 
minority groups. How are underserved youth affected by living in an entertainment-saturated urban environment? 

• Film Industry. Atlanta, Georgia is known for being an entertainment capitol. According to georgia.org, In 
2014 alone, Georgia-lensed feature films and television productions generated an economic impact of $5.1 
billion. In 2008, Georgia implemented one of the country's most aggressive film tax incentive programs. 27

The economic impact of the more than 330 feature films, TV movies and shows, commercials, and music 
videos filmed totaled more than $3.1 billion, according to the Georgia Film, Music and Digital 
Entertainment Office — up almost 30 percent from 2011. Because of this surge in the city, many teens and 
young adults desire to be actors, artists and performers in the media industry.  

• Sex Trafficking. In a report conducted by Washington D.C.'s Urban Institute for the U.S. Justice 
Department, it was found after looking at the sex trade behaviors in eight major American cities, Atlanta 
had the largest sex trade between 2003 and 2007. Around 200-300 girls are lured into sex trafficking a 
week.  7,200 people in the state of Georgia purchase a child for sex each month. Even more troubling: the 
same child is sold 10 to 15 times to meet the high demand. 

• Violence in Georgia. As shown in the chart below, youth homicide rates are exponentially higher amongst 
black or African-American males in Atlanta. Source: Centers for Disease Control and Prevention, National 
Center for Injury Prevention and Control, Division of Violence Prevention 

• Birth Rate. The national birth rate per 1,000 females between the ages of 15 and 19 has declined from 
2008 to 2012 amongst all races. However the amount for African-American still more than doubles that of 
White or Asian females. 

• Economic Makeup. In Georgia, there are 1,259,217 families, with 2,410,753 children. Among these 
children, 47 percent live in families that are low-income, defined as income below twice the federal poverty 
level (nationally, 45 percent of children live in low-income families). Young children are particularly likely to 
live in low-income families. Low wages and a lack of higher education contribute to families having 
insufficient incomes. Nationally, 48 percent of low-income children have at least one parent who works full-
time, year-round; in Georgia, the figure is 49 percent. Parents without a college education often struggle to 
earn enough to support a family, but only 27 percent of adults in Georgia have a bachelor’s degree. A 
substantial portion of children in Georgia whose parents only have a high school diploma—70 percent—are 
low income. 

• Children of foreign-born parents are also more likely to be low income than children of native-born parents 

• About 85 percent of low-income children have parents who work, and most have at least one parent 
working full-time, year-round. Nonetheless, many of these parents are unable to afford basic necessities for 
their families, such as food, housing, and stable child care. Even a full-time job is not always enough to 
make ends meet, and many parents cannot get ahead simply by working more. As earnings increase—
particularly as they rise above the official poverty level—families begin to lose eligibility for work supports. 
At the same time, work-related expenses, such as child care and transportation, increase. This means that 
parents may earn more without a family experiencing more financial security. 1 In some cases, earning more 
actually leaves a family with fewer resources after the bills are paid. 
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Office Location 
  

The proposed office location for Truth in Chaos to operate is ARLO, a live/work unit in Downtown Decatur, a new 
2016 development still under construction. ARLO will exist to allow Founder, Keilah Johnson to conduct day-to-day 
operations including: 

• meeting with community partners and potential partnerships 

• family engagement trainings and activities 

• recording wall for media literacy educational videos 

• coworkspace for entrepreneurial development 
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Budget 

INCOME 

  

EXPENSES 
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INCOME

UnionCity $45,000

Truth in Chaos TV $30,000

Media Camp $25,000

Donations, Individual Giving & Grants $20,000

TOTAL $120,000

EXPENSE

Salary $50,000

Staff Development $3,000

Program Supplies and Contractors $10,000

Office Expenses $2,000

Rent and Utilities $36,000

Technology and Equipment $5,000

Marketing and Communications $5,000

Travel $800

Insurance $1,500

Events and Fundraisers $3,500

Printing and Postage $200

Merchandise $2,000

Miscellaneous $1,000

                                      TOTAL                  $120,00



Staff 
Position 
Executive Director, Keilah Johnson 

Description 
Under the direction and guidance of the Board of Directors, the Executive Director is responsible for the planning, 
organizing, staffing, motivating, directing, and management of Truth in Chaos, Inc. while being committed to 
serving underserved youth and families in Metro Atlanta. 

Responsibilities 

Programs, Partnerships & Planning  
• Manage and create all films and curriculum needed for Truth in Chaos TV 
• Establish partnerships with schools, community centers and churches 
• Create curriculum and recruit campers and volunteers for Media Camp 
• Create Program Calendar for Truth in Chaos 2016-2017 Calendar Year 

Leadership & Management: 
• Meet monthly with the board of directors to keep them informed on program operations, strategic solutions 

and any challenges that arise. 
• Develop relationships with key external investors and stakeholders and act as the liaison between them and 

the board of directors 
• Recruit and manage a strategic team of volunteers, interns and editors 
• Manage the UnionCity space, program and initiatives 

Fundraising & Communications: 
• Serve as a community and national activist and leader in the area of media literacy, underserved teens and 

family engagement 
• Design and distribute emails, monthly newsletters, and information for volunteers, supporters and employees 
• Set annual fundraising goals and ensure fundraising efforts are consistent so that adequate funds so the 

organization is able to carry out its mission in the community 
• Raise Funds allocated for Donations, Grants and Funding in Budget 
• Ensure all marketing and communications is in alignment with the organization’s branding and mission 
• Represent the organizations point of view of the organization to agencies, organizations, and the general 

public 

Organization Mission and Strategy: 
• Ensure the organization maintains a long-term strategy that is aligned with its mission and accomplishes goals 

that are in line with that mission on a consistent and timely basis. 
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